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Sue Whitney, Kimberly Melamed : Junk Beautiful, Outdoor Edition  before purchasing it in order to gage whether 
or not it would be worth my time, and all praised Junk Beautiful, Outdoor Edition: 

0 of 0 people found the following review helpful. Wonderful book!By Mary LloydLoved finding this book to replace 
the one I had that got ruined in storage0 of 0 people found the following review helpful. Five StarsBy 
vickiebinnorthcarolinaI am doing some major reno to my house and it has been so helpful.0 of 0 people found the 
following review helpful. A good one! Yay!By M. CerviI really like this one. "Junk" that has a beauty of it's own, 
interspersed with other dcor, giving the rooms a real, lived-in feel, not like some of the staged rooms seen in 
decorating books. I would feel good in any room of this book.

Calling ALL Junkers! Sue Whitney is back with a brand-new collection of gorgeous and green decorating projects! 
Through her popular Web site, www.junkmarketstyle.com, and numerous TV appearances, the Junkmarket gals have 
taught legions of devotees how to beautify their homes with tossed-away treasures. In their latest junk journey, Junk 
Beautiful Outdoor Edition, Sue Whitney and friends tastefully transform patios, porches, pools, outdoor kitchens, 
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meditation gardens, camping retreats, and much more. Each fun-filled chapter details a wealth of style options, project 
how-tos, and entertaining tips and trade secrets.

Turning junk into decorative gems takes an ability to see beyond the obvious. Sue Whitney provides that artistic vision 
in "Junk Beautiful: Outdoor Edition, Whitney is president of Junkmarket, a company that focuses on teaching people 
how to turn old materials into home-decor items, and founder of the Web site Junkmarket Style. In the book, she 
collaborates with Kimberly Melamed, a member of Junkmarket's creative team, to help the rest of us recognize the 
decorative potential in other people's unwanted stuff. The book inspires readers with a couple of dozen settings 
stylishly outfitted with the two women's finds and provides instructions for replicating several of their creations. --
Akron Beacon JournalTurning junk into decorative gems takes an ability to see beyond the obvious. Sue Whitney 
provides that artistic vision in "Junk Beautiful: Outdoor Edition." Whitney is president of Junkmarket, a company that 
focuses on teaching people how to turn old materials into home-decor items, and founder of the Web site Junkmarket 
Style. In the book, she collaborates with Kimberly Melamed, a member of Junkmarket's creative team, to help the rest 
of us recognize the decorative potential in other people's unwanted stuff. The book inspires readers with a couple of 
dozen settings stylishly outfitted with the two women's finds and provides instructions for replicating several of their 
creations. --Akron Beacon JournalAbout the AuthorSue Whitney is the founder of JUNKMARKET as well as The 
American Junk Club, an online community for junkers only. She is the co-author of Decorating JUNKMARKET Style 
and Junk Beautiful: Room by Room Makeovers with JUNKMARKET Style. Whitney lives in Minneapolis, 
Minnesota. Kimberly Melamed earned a degree in journalism and communications from Arizona State University and 
studied interior design at The Art Institutes International. She lives in Minneapolis, Minnesota. Hockey-moms-turned-
business-partners Ki Nassauer and Sue Whitney scour salvage yards, city clean-ups, and even abandoned grocery 
stores and bowling alleys looking for trash to rejuvenate into striking home decor. The rubbish renovators operate 
JUNKMARKET, their workshop and warehouse where they also conduct occasional but wildly popular sales of 
vintage furniture and their own one-of-a-kind junk creations of furniture and whimsical accessories. In 2004, the 
JUNKMARKET girls debuted a new gift line in Target Stores. Popularity has spurred a column for "Country Home" 
magazine, and Nassauer and Whitney also appear on national and regional television shows. In addition, they offer 
junking seminars for avid followers (their mailing list has grown to 18,000) who are inspired by eclectic tastes from 
the junking underworld. 


